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EDUCATION

Boys & Girls Clubs of the Northland (1)
Boy Scouts, Voyageurs Area Council (1)
Copeland & Valley Youth Centers (1)
Courage Center Duluth (1)

Duluth Area Family YMCA (2)

Girl Scouts (1)

Grant Community School Collaborative (1)
Life House (1)

Little Treasures Center (1)

Lutheran Social Service (3)

North Country R.I.D.E. (1)

Woodland Hills (1)

YWCA (1)

BASIC HUMAN SERVICES

American Red Cross, Northland Chapter (1)
Center City Housing (1)

Churches United in Ministry (CHUM) (2)
Damiano Center (5)

DAIP (Domestic Abuse Intervention Program) (1)
Legal Aid Services of NE MN (1)

. » Workers” ..

- United Way Funded Partners — Building a Stronger Community

INCOME

Community Action Duluth (2)
Goodwill (1)

Lutheran Social Service (1)
Neighborhood Housing Services (1)
SOAR Career Solutions (1)

HEALTH

Arc Northland (2)

Children’s Dental Services (1)

Human Development Center (1)

Lake Superior Community Health Center (1)
Life House (1)

Lutheran Social Service (2)

Safe Haven Shelter (1)

Salvation Army (3)

Second Harvest Northern Lakes Food Bank (1)
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Get Connected. Get Answers.

United Way 2-1-1
United Way 2-1-1 provides people with information on
community resources. This easy-to-use phone number
is available 24 hours a day, 7 days a week. To get
connected and get answers, dial 2-1-1.

United Y
Way 7

United Way of Greater Duluth

On VOLUNTEER CENTER

United Way Volunteer Center

The Volunteer Center connects volunteers with
opportunities in the community. The Leadership Match
component links volunteers with local nonprofit boards.
Goods match helps get donated goods to those who
need them. Visit www.unitedwayduluth.org for more
information.

United Way

Big Red Bookshelves

The Big Red Bookshelf project places

bright red bookshelves stocked with Success by Six
Imagination Library gently-used or new books appropriate United Way collaborates to build
This is a free book program that for children from birth - 3rd grade in support for children during the
delivers one book each month to the community where families with formative years
children (birth to age 5) in the young children visit. These books that influence their entire lives (from
Greater Duluth area. There are have been donated by community birth to age six) so children are
no eligibility requirements and members. Children are invited to take ready to succeed when they enter
zero cost to families. a book home to keep and share! school.
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“The Tools You
Need”

Your Campalgn Executlves' il

Taire Lind Suliin Nicole F|n|frock Kimberley Garrison

YOUI' Unlted Way Campalgn Team! Campaign Executives sponsored by Pioneer
. ﬂ National Bank, Hallett Dock Company, Duluth

News Tribune, U.S. Bank, Wells Fargo,
Western Bank, M&l Bank, National Bank of
Commerce, North Shore Bank of Commerce,
Republic Bank, Essentia Health, & Minnesota

Power.
THANK YOU!

And special thanks to WDSE TV — Channel 8

Bekki Babineau Susan Knauss i ) i,
for providing studio space for our training.

Campaign Director Campaign Associate
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Campaign Materials — LOCAL BROCHURE & VIDEO
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United Way of Greater Duluth
GCAMPAIGN PLEDGE FORM
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United Way Designation Form
Must be attached to your United Way Pledge Form

United Way of Greater Duluth will honor designations

to its funded partners and other United Ways; however,
the designation must be $50 or more per agency. If the
agency to which a donor designates is not eligible for
UWGD designations, United Way will contact the donor
and offer to return the gift and/or designate the gift to
the appropriate impact area. United Way makes every
effort to process gifts in accordance with donor wishes.
However, if the designation information is incomplete, in-
correct or not attached to a United Way pledge form, the
designation will be credited to the Community Care Fund.

Please release my name to the designated agency or
United Way for an acknowledgement. 1 Yes 71 No
If you do not select YES, we ARE NOT authorized to
release your name to the designated organization.

www.unitedwayduluth.org

Donor designated contributions are assessed administrative fees based ~ Way partner agency or another United Way.

on actual historical costs in with United Way

Membership Standards.

ag

Name(s]

Address City, State, ZIP

Email Phone

Company

Total Annual Gift: $. Total Amount: $_
G ity Care Fund « An gift to the G (Care Fund is the most effective way to maximize
the impact of your gift. Your gift will combine with the gifts of others to make the greatest impact in the lives
of those who need it most.

D Impact Areas « Directing your gift to a specific impact area will ensure that the complex needs of individuals and
families are met. No single agency or program can meet every need. By directing your gift to one of the follow-
ing, you support a strong network of services that together, help people achieve positive, long-lasting change.

1would like my gift to support this specific impact area:
7 EbucaTION (Fostering successful children & youth) 7 Income (Promoting financial stability & independence)
7 HeatH (Improving people’s health) 0 Basic Neeps (Ensuring a strong network of basic human services)

Specific Care
DIRECT cARE. | want my gift to go to a specific United CARE WITH EXCEFTIONS. | wish te support the entire

family of UW agencies with the exception of:

Name(s) Name(s)
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“The Tools You
Need”

Caign Resources — Special Events, Themed Activities & More!
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“The Tools You
Need”

Tips, 'I:c_).ols and Strategies — On-Line and In Your Hands




“Making the
Sale”

Knowing your audience - Generational Differences




“Making the
Sale”

Knowing your audience — Potential Target Grou PS




“Finishing
Touches”
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LIVE UNITED.




“Hammering
it Home”

Information to Inspire Action — JUST THE FACTS, BABY!
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| THANK YOU!




